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n these challenging times for the profession. Don Marsh, an American independent marketing consultant has written an ar-

ticle for Audio Infos arguing that it is time for the industry to look outside of the usual comfort zones when marketing hearing 

healthcare services, Addressing specifically 'marketing to the mature marketplace', Don Marsh includes the 'five universal 

truths' in defining what motivâtes the over-50's that should be at the core of not just marketing materials but ail conversations you 

have w ith  the client and family members. He even considers the effect of physical changes such as declining vision and cognitive 

changes that impact on the way marketing is perceived by this key market sector,

Geoff Cooling has written about branding of practices; it is an imperative that w ill drive your business to the heights of success. 

He considers what it means for audiology practices and why it matters and includes détails on ail the 'touch-points' for your 

brand. W ith 68% of customer défections taking place because customers feel poorly treated and it costing five times more to get 

new customers than retain existing ones, branding is the key to gaining trust and retaining valuable customers.
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