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NGLE AMERICAN ACADEMY OF AUDIOLOGY CONFERENCE

INNOVATING the Future

"When you're curious, you find lots of interesting 

things to do," said Walt Disney creator of Disneyland 

in Anaheim, California. Inquisitive audiologists 

found plenty to keep them entertained at the 

2013 AudiologyNOW! conférence at the Anaheim 

Conférence Centre, in Orange County, California,

T h o u sa n d s  o f p re s e n te rs , re se a rch e rs , 

audiologists, dispensers, doctors, students 

and  e x h ib ito rs  co n ve n e d  in A n a h e im , 

C a li fo rn ia  fro m  A p r i l  3 rd  to  6 th  fo r  

AudiologyNOW! 2013. As well as celebrating 

25 years o f th e  A m e rica n  A cadem y o f 

A udio logy, attendees were asked to “ Innovate the 

Future” -  the them e of lectures, workshops, poster 

sessions and the exhibition floor at this year’s largest 

global gathering of audiologists.
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For the first day at AudiologyNOW!, students had their 

own dedicated conférence. Organised by the Student 

Academy of Audiology, the “Case-study Investigations” 

conférence, which ran throughout Wednesday, allowed 

the future innovators in audiology to hear from a range 

of specialists, with a specific focus on clinical cases. 

H u n d re d s  o f d e le g a te s  a tte n d e d  th e  A cadem y 

Research Conférence (ARC). Now in its fifth year, the 

ARC one-day event looked at how the brain responds 

to binaural information, under the title “The Moral of 

Binaural: Why and How Hearing Should Be Restored to 

Both Ears? Binaural hearing is essential for processing 

speech in complex, “ real life” auditory environments, 

but can be significantly compromised by hearing loss 

and technological limits of current auditory prostheses. 

Delegates learned about the latest findings on how the



WIDE ANGLE

Winners: Khalid Islam, Kasper Rubin and Curtis Alcock 

with Lise Lotte Bundesen.

brain respondsto binaurai information and the on-going 

work to translate that knowledge into improved use of 

intelligent hearing devices.

AudiologyNow and then

The main day at AudiologyNOW! has to be Thursday 

w ith  th e  a ca d e m y 's  g é n é ra l a sse m b ly  and the  

opening of Audiology Solutions -  the exhibit area of 

AudiologyNOW! With 2013 being the 25th anniversary 

of the founding of the Academy, the Keynote speaker, 

Jack Uldrich, took the audience back through AAA’s 

past. Socie ty has w itnessed a s taggering am ount 

of change and audiolog ists have benefited greatly. 

However, U ldrich, a best-selling au thor and g lobal 

futurist, advised delegates that they will need to be able 

to “unlearn” many of the old ideas about their profession, 

their industry and their customers in orderto progress in

Self-fitîing hearing 

aids/teleaudiology; 

re-growing hair cells 

or mind-conîrolled 

hearing a id s ? } }

the future. Those audiologists that can do this will benefit 

from a myriad of emerging trends in the future. 

A u d io log is ts  were able to get the ir hands on the 

immediate future of their profession with the opening 

of the Audiology Solutions exhibition. The show floor 

opened at 11.30am on Thursday 4th April, with more 

than 190 companies spread across 100,000 square feet 

of exhibition space. There is no other place where you 

can see as many products and services or speak with as 

many industry représentatives. The space and content is 

so vast that delegates are encouraged to plan their visit 

to Audiology Solutions through the Virtual Show Floor.

Ida Institute Ideas to raise aw areness

The th ree w inn ing  ideas from  the Ida Institu te  'Ideas, Speak up -  Action and Awareness 

fo r Hearing Loss' com pétition w ere  announced and celebrated in C aliforn ia . A t the 

gala cé lébration tim ed a t the s ta rt o f the Am erican Academy o f Audiology's annual 

conférence, Ida Institu te  M anaging D irector Lise Lotte Bundesen and Niels Boserup, 

Chairman o f the Oticon Foundation, unveiled the Hearing Tone Test Card, a w a lle t-  

sized hearing checker (designed by Kasper Rubin); Look W ho ’s Hearing, a public art 

in itia tive  th a t fits  fam ous sculptures w ith  hearing aids (designed by Khalid Islam); and 

The Three Monkeys: Eyes Checked. Teeth Checked. Hearing Checked. This is a clever 

m nem onic th a t promûtes regular hearing checks (designed by Curtis Alcock).

This g loba l, on lin e  c o m p é titio n  to  id e n tify  ideas to  ra ise aw areness fo r hearing 

loss and inspire people to  take action on th e ir  hearing w as launched a t last year's 

A u d io lo g yN O W I con fé ren ce . D uring  th e  pa st tw e lv e  m o nth s , 432 ideas w e re  

subm itted  th a t w e re  even tua lly  na rrow ed dow n to  a top  ten. An expert panel o f 

judges, made up o f though t leaders from  the fie lds o f hearing care, m arketing, and 

com m unication m et in January 2013 to  choose the th ree m ost innovative ideas in 

the com pétition. Those w inners w ere congratu lated by th e ir peers in the ceremony in 

Anaheim . "The Ideas Campaign sparked the c rea tiv ity  and passion o f people around 

the w o rld ,”  said Lise Lotte Bundesen. "A il o f the ideas focus on bringing hearing 

health and health loss in to the mainstream  o f public aw areness."

"W e recognize th a t to  continue the good w ork  o f th is  pro ject and to  achieve increased 

pu b lic  aw areness o f hearing loss w o r ld w id e  w il l  requ ire  a s tra té g ie , ded ica ted 

in itia tive ," s tated N iels Boserup. "O ticon Foundation w il l investigate w ays to  develop 

and im plem ent the w orth y  ideas."

However, this year was unusually quiet in the exhibition 

halls. The only time there was a real buzz to the place 

was during the Industry Connections Recepfion. This 

was a spécial reception right on the floor of Audiology 

Solutions, with open bars and food available around and 

on the manufacturer booths during Friday evening.

Technological themes

The m ajor hearing aid m anufacturers ail had new 

products or product extensions on show. Once upon 

a tim e, these products  were launched at 

AAA with a ‘big bang’. Nowadays most 

peop le  have heard abou t the  new 

products prior to the show as they are 

launched, particularly in Europe, in the 

weeks running up to AudiologyNOWI 

Last year, ‘A p p s ’ fo r iPhones, iPads 

and Andro id  devices were the ta lk  of the 

conférence, this has now moved on further 

with ‘Made for iPhone’ hearing aids.

The big technology news from last year was 

3D ear scanning with promises of equipment 

launches bythe end of the year. Unfortunately, 

none of these promised products materialised.

However, this technology is still very much alive 

and is once again promised for later in the year 

M anufacturers such as Lantos, who made 

the biggest impact last year, have spent 

the last twelve months revising their 

offering from  a techno logy point of
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|  AUDIOLOGISTS 'CELEBRATE GOOD TIMES'
Leg warmers, neon and shoulder pads were the clothing of choice for audiologists 

attending the 'Celebrate Audiology' event atthe end of the first day of AudiologyNOW! The 

American Academy of Audiology partytook a step back in time to the 1980s to celebrate 

the organisations 25th anniversary. Party goers were entertained by break dancers, '80s 

look-a-likes and video games from that era. The party in the Californian sun was a perfect 

wayfor delegatesto unwind and networkwith their peers after a day of lectures.

25
years old -  the 

American Academy 

of Audiology was 

formed in 1988,

view and also from a financial standpoint. Feedback 

from the thousands of delegates last year has ensured 

th e  te c h n o lo g y  has ch a n g e d  and the  c o s t has 

decreased, although audiologists will still be expected 

to invest several thousands of dollars in the equipment. 

In tha t tim e, new scanners have been developed 

by O tom etrics and 3Shape. The Otometrics model, 

OTOscan, d is tingu ishes  itse lf from  Lantos w ith a 

d ifférent pric ing model -  there is no initial outlay -  

audiologists are expected to pay per scan. The product 

also includes a monitor in the handheld unit; something 

the company believes will be invaluable for audiologists 

as there is no need to connect to an externat monitor.

A 3D ear scanner from the Danish company, 3Shape, 

w ill be available in 2014. The OTOS scanner, uses 

technology that 3Shape has been using in the dental 

industry for many years and is non-invasive due to no 

membranes being inserted in the ear. Ail the audiologist 

has to do is point the tip  of the scanner at the patient’s 

ear and press a button!

In the  last few  years the re  has been a sm all but 

growing influx of new hearing aid manufacturers. The 

initial contingent of Chinese companies was joined at 

AudiologyNOW! by several hearing aid companies from 

Korea. Algor Korea manufactures a full range of hearing 

instruments and tinnitus maskers, which they have been 

supplying in Korea since 2004. They are now looking to 

expand across Europe and America. At AudiologyNOW! 

they were looking for distributors, manufacturers and 

retailers to take their products across the globe. Another 

first time exhibitor from Korea was BioSound Lab Co 

Ltd. The company provides a full range of digital hearing 

instruments, including a self-fitting hearing instrument. 

They currently have a US distributor and are now looking 

for companies to work with in other parts of the world.

w w  ? 'oermany - 

Partner for Médical 

Technology
O tfc io ! Partner

Auditory Valley -  Hearing 

Research Mode in Germany

www.auditory-valley.com

AUDITORY VALLEY

Rebecca C arro ll, a researcher w ith  A ud ito ry  Valley, p a rt o f 

i team  lo ok ing  a t m in d -co n tro lle d  hearing  aids.

It's ail in the mind

Possib ly the  m ost in te resting  booth at th is  year’s 

AudiologyNOW! wastucked atthe back of the exhibition 

hall. Auditory Valley Future Hearing d idn ’t have any 

hearing aids or products on their booth; what they did 

have was ideas. Auditory Valley is a collaboration of four 

German universities -  two in O ldenburg and two in 

Hanover -  consisting of audiologists, psychologists, 

physicists, geneticists, biologists who are looking to 

take their research ideas forward into everyday life. Dr 

Rebecca Carroll, a researcher with the group explained 

their presence at the show, “We are trying to promote 

our brand and we are looking for coopération partners.” 

Dr Carroll was asking audiologists which of the following 

would be a future trend in audiology: self-fitting hearing 

a ids /te leaud io logy ; re-grow ing hair ce lls or m ind- 

controlled hearing aids? Auditory Valley is working on 

ail three areas, amongst hundreds of other ideas! Mind- 

controlled hearing aids, who would have thought they 

would be coming! I

A  Ger m a n  h is t o r y

The city of Anaheim was founded in 

1857 by German families, who settled 

in the area and named it Anaheim 

-  blending the nearby river Santa 

'Ana' with the German place name 

compound originally meaning "home"

UISNEYLAND

Anaheim, once an industrial centre 

producing electronics, aircraft parts and 

canned fruit, is now a tourism hotspot. Local 

tourism generates employment for nearly 

160,000 people in Orange County, 25,000 of 

these are Disneyland Resort employees.

Visitors to Orange County spent $8.7 billion 

in 2012. After Disneyland, the Anaheim 

Convention Centre is the second highest 

visitor attraction, w ith 1 million people 

attending conférences during 2012 a tthe  

largest venue on the West Coast of America.
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